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Reach people you already know

Website
Retargeting

Email Contact
Targeting

Account
Targeting

Re-engage your
website visitors

Use a single for
website retargeting
and conversion
tracking

Import or integrate
your contact email
lists

Connect to your data
platform(s) or upload a
list of email addresses

Reach decision makers
at your target
accounts

Combine the power of
demographic targeting
on LinkedIn with your
target account list



M3 camPAIiGN MANAGER FixDex ~ | Marketing CXO Account §53 ~ | ((3))

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS ¥ Create campaign

SHOWING DATAFOR Matched Audiences ® BB

Datasource ® Reach the people who matter most to your business.

Your matched audiencesin a

Single Dashboard

INCLUDE at least one of the following

Uploaded lists [J 5audiences Status Last audience count T Last modified

Website audiences
Search by audience name Al ~

Third party audiences

Local product leaders

Audience: Ready

Sales Nav audiences Company list 3 50,230 members 9/20/2018
[ Recruiter audiences 56% matchrate . .
Create a retargeting audience, upload
[ Lookalike audiences Q2 leads b
@] 15,023 members 9/20/2018

account lists or contact lists in one spot

() Engagementaudiences

[ Nurtured audiences

Current customers >
Eloqua * 329 members 9/20/2018

Audience count + O  Third-par '
Share a copy of your matched audiences
Audience type +
o B across any of your ads accounts
Audience status @ + SRS
Campaign usage + Q2 leads: look-a-like
0O Lo ke audience 20,000 members 9/20/2018

View of the status of audiences synched
from your data management platform

d from Recent sign-ups



Setup Walkthrough

Website Retargeting



Adding a LinkedIn

Insight Tag

IMPORTANT:
Skip this step if you already have
an insight tag on your page

Add a lightweight javascript code to your site
e |nstructions / FAQ
e Video: Generating a LinkedIn Insight Tag

Only add one tag per website domain

Make sure all your domains are listed on the
Insight Tag menu or the retargeting segment
may not work correctly.

Give the tag some time to build

While the tag may take up to 48 hours to build
your audience, you can set up your website
targeting segments right away.


https://www.linkedin.com/help/lms/answer/65521/the-linkedin-insight-tag-overview?lang=en
https://www.youtube.com/watch?v=PDj5SLxmFzE&feature=youtu.be&t=31shttps://youtu.be/PDj5SLxmFzE?t=31s

IMPORTANT: SKIP THIS STEP Set up your Insight Tag

If you already have a

LinkedlIn tag on your site Place the Insight Tag in your website's global footer before the <body> tag.
Adding the tag to your global footer will let you retarget people who visit
any part of your site.

WORKAROUND FOR GLOBAL TAG G
: . <script type="text/javascript">
If adding the tag to your global website linkedin,_ data_pariner id = "45441"
footer is not possible, tag the page(s) you </script><script type="textavascript'>
P +1ag Pag ( )y (function(){var s = document.getElementsByTagName("script")[0];
want to use for website retargeting var b = document.createElement("script");

b.type = "text/javascript”;b.async = true;

b.src = "https://snap.licdn.com/li.Ims-analytics/insight.min.js";
s.parentNode.insertBefore(b, s);})();

</script>

IMAGE PIXEL SUPPORT

While website retargeting Send instructions to your email ///////////////////////////////////& \E|

may work with an image pixel,
javascript tag is recommended

i? Copy + paste the Insight Tag code into your site’s global footer, or email the instructions to your web team.
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Creating website
retargeting audience
segments

Once your account is set up, navigate through the
campaign creation flow until you reach the
targeting section.

Click on the Matched audiences tab
Select '+ Add matched audiences’ and choose
‘Create website audiences’.

Define the web URLs that will make up your website
retargeting segments.

Complete setup steps and activate your campaign.
Your campaign can begin delivering once your
audience segment reaches 300 members.



Creating a website audience

Navigate to the targeting section of the campaign set up flow. Click on the Matched audiences tab.
Select '+ Add matched audiences’ and choose ‘Create website audiences’.

Start building your audience by searching or browsing people who meet one or more of these criteria

Q Search Learn more about matched audiences

Uploaded Lists
Audience attributes
Add targeting criteria like job experience, + Add matched audience
industry, or skills

Create website audiences
Retarget your recent website visitors

Matched audiences Upload lists
Use your data to retarget website visitors or

Target your known accounts or contacts
reach known contacts and accounts

Or set up data integration

Tip: You must have “Account Manager” or “Campaign Manager” permissions to access website retargeting



Creating a website audience

Retarget people who visit any of the following pages:

Pages that have this exact URL =

(acme}om/europesignup

@es that have this exact URL w

acme.com/products

OR pages that have this exact URL »

acme.com/services

OR pages that have this exact URL =

acme.com/contactus

@URLS

ADD THE WEBSITE URL

The URLs must belong to a domain you
entered in your Insight Tag.

“OR" RELATIONSHIPS

When including multiple URLs “or” logic
is applied. Example: someone who
visited “acme.com/products” or

“acme.com/services”.

ADDING MORE URLS

You can always come back and add
additional URLs to your audience.



URL Options

|
Retarget people who visit any of the following pages: EXACT
Select this option to target pages whose
URL matches these characters in their
Pages that have thi@RL v .
</ entirety.
acme.com/europesignup g8
OR pages that@ith this URL = STARTS WITH
Acme.com ] Select this option to include any page

whose URL stats with these characters.

OR pages that have URLs that@the specified text »
NS

services g CONTAINS
Use this only on pages whose URL

+ Add URLs .
contains these characters.



Add your segment to your campaign

To add your segment to a campaign click on ‘Website Audiences’ and select your website audience

Start building your audience by searching or browsing people who meet one or more of these criteria

Q Search Learn more about matched audiences

Website Audiences
Audience attributes
Add targeting criteria like job experience, Uploaded Lists
industry, or skills

4+ Add matched audience

Matched audiences
Use your data to retarget website visitors or
reach known contacts and accounts

Tip: Your campaign will begin delivering as soon as your segment reaches 300 people.



Helpful tips to keep in mind

Audiences will not be matched unless the Insight Tag is correctly installed. Before
building your audiences verify the Insight Tag appears as Verified.

Provide enough time for your website traffic to build, your audience may take up to 48
hours to build.

At least 300 members must be matched before the campaign can begin serving
impressions.

Once at least 300 members are matched, the campaign will launch automatically if you
activated your campaign by clicking “launch”.
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CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS ¥ Create campaign

SHOWING DATAFOR Matched Audiences ® BB

Datasource ® Reach the people who matter most to your business.

Your audiencesin a

Single Dashboard

INCLUDE at least one of the following

Uploaded lists [J 5audiences Status Last audience count T Last modified

Website audiences
Search by audience name Al ~

Third party audiences

Local product leaders

e T N |

e R Once you'’ve finished setting up your
b - campaign, you can access or edit your
= = retargeting audiences from the ‘Matched
\ Audiences’ page under ‘Account Assets’
S in the top Navigation Menu

d from Recent sign-ups




Setup Walkthrough
Granting access to an Insight Tag

For use if you already have an Insight Tag on your domain



Grant access to an Insight Tag

By permissioning your Insight Tag, you and your teammates can use the same tag for
Conversion Tracking, Retargeting, and more

Manage Insight Tag Permissions x

Accounts that have access to this Insight Tag Add another account

Full-access accounts
507519527 X 507474263 X 502725841 x

Use-only accounts

|




Grant access to an Insight Tag

Begin by hovering over the ‘Account Assets’ menu and select ‘Insight Tag’

[ campaioN MANAGER @ Linkedin | £33 Linkedin Targeting |

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAF#ICS ACCOUNT ASSETS w Create Campaign

Accounts Campaig Groups cConversions paigns Ads

LinkedIn Targeting X 4 total campaign groups . | campaigns 30 total ads
_ Matched Audiences

Create campaign group Colul  Block Lists Breakdown w  Time range: 10/23/2018 - 11/21/2018 v

Lead Gen Forms

Campaign Group Name C Status Impressions Clicks C Average CTR C Bid C Average (
Asset History [
’ Search by name, campaign ID, or line ID I I All |
(J 4 campaign groups = $0.00 (0] 0 - = -
Default Campaign Grou
[:] paig P m $000 0 0 - - -
CID: 507474263 @ Not running
Asset Copying Test v
0 wying Pl 000 0 0 : : :
CID: 602101016 @ Not running

Tip: If your account does not have an Insight Tag installed you will not see this option in the drop down



Grant access to an Insight Tag

On the Insight Tag screen, click on ‘Manage Permissions’

m CAMPAIGN MANAGER [in] unkedin ~ | inkedinTorgeting £33 |

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS w Create campaign v

Insight Tag

i Manage permissions E
Add the Insight Tag to your site by copying and pasting the following code into the body section of your _

site's HTML, right above the </body> tag. Learn more linkedin.com Unverified

<script type="text/javascript"> advertiser.com (7}

_linkedin_partner_id = "45441";

window._linkedin_data_partner_ids = window._linkedin_data_partner_ids || [I;
window._linkedin_data_partner_ids.push(_linkedin_partner_id);
</script><script type="text/javascript"> How to install the Insight Tag
(function(){var s = document.getElementsByTagName("script")[0]; What s the Linkedin Insight Tag?
var b = document.createElement("script");

b.type = "text/javascript";b.async = true;

b.src = "https://snap.licdn.com/li.lms-analytics/insight.min.js";

s.parentNode.insertBefore(b, s);})();

</script>

<noscript>

<img heisht="1" width="1" stvle="disnlav:none:" alt="" src="httns://dc.ads linkedin.com/collect/?nid=45441&fmt=pif" />

Send instructions o youremail%////////////%

N



Grant access to an Insight Tag

On this screen you can see the accounts that have access to your Insight Tag.
Click on ‘Add another account’ if you wish to add another account to your tag.

Manage Insight Tag Permissions X
Add another account

Accounts that have access to this Insight Tag

Full-access accounts

507519527 % 507474263 X 502725841 x

Use-only accounts

|

Tip: Customize the level of access you'd like to grant to other LinkedIn ads account



Grant access to an Insight Tag

]
Manaes In-igtiileg RemmEslons X Full use access: Can track conversions
What account do you want to add? using the domains on the Insight Tag.

AecountURE Can also grant or remove access to

| F.g. https://www.linkedin.com/ad/accounts/123456789 ‘

the tag.

Access type

Use-only access: Can track conversions

using the tag, but can’t grant or
remove access to the tag.

Tip: To grant another account access to the tag, enter its ad account URL then choose an Access type.



Setup Walkthrough

Contact Targeting by
Uploading Emails



Uploading an Email List

Start by downloading our contact template and add your email addresses under one column
in a single line CSV file. We recommend 10,000 contacts or more (maximum 300,000).

A
email
a@outlook.com
b@gmail.com
c@linkedin.com
d@outlook.com

vl B W N =

Tip: Limit the emails to one list per file uploaded.


http://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/a/targeting/LinkedIn_Ads_Contact_Targeting_Template.csv

Uploading an Email List

Go to Campaign Manager and access ‘Matched Audiences’ from the ‘Account Assets’ menu on your
top navigation bar. From the Matched Audiences page, click on ‘Upload a list'.

M campaiGN MANAGER [in] uinkedin | &5 vinkedin Torgeting | @)

CAMPAIGN PERFORMANCE  WEBSITE DEMOGRAPHICS ~ ACCOUNT ASSETS w Create Campaign

Insight Tag

'SHOWING DATA FOR 5
Satched Al conersins

Data source ® ~ b: " a(get accounts.
INCLUDE at least one of the following Matched Audiences
[0 Uploaded ists Block Lists.
(] website Audiences V 4 O Aud | ead Gen Forms Status Last audience count < Last modified &
o) Tan g [ aweteny
[ sales Nay vences
O Lookalikffaudiences o MplinkedinTestAudience_Segment1_1159_998 U4527365_14115771 _test_2017.08.14.18_24_28 Audience: Ready O, —
Third-party: Acxiom Active campaigns: 0
() Engagement audiences
_ LoL_Hashed_Emails PO
Audience count ~ (@] Contact List oot 130,000 members 2/13/2019
5 Active campaigns: 0
INCLUDE at least one of the following 65% match rate
O <300
Audience Matching Test One Al Achived
300-10,000 5] Account List S b 390,000 members 6/1/2018
-90% matohrats: ctive campaigns: 0
10,001-1,000,000
[J 1,000,001+
GCO Test [Copied from account:507519527] T
Account List i 390,000 members 5/31/2018
o > 90% match rate fetiveicampalins: 0 e
Audience type ~ N °
GCO Test [Copied from account:507519527] i
Audience status ® L Audi Archived
(m] Account List alence: Archive 390,000 members 5/31/2018
s Active campaigns: O
Campaign usage ~
Name change other [Copied from account:507519527] Audience: Archived
(=] Account List b 390,000 members 5/31/2018

> 90% match rate Active campaigns: 0

Tip: Matched Audiences lists are stored at the Account Level. This means that multiple campaigns within the
same account can use the same list.



Uploading an Email List

Create an audience by clicking on ‘Create audience’ and ‘List upload'.
Note: If you've uploaded prior lists you can find them on this page by filtering for uploaded lists.

M campaion MANAGER E Linkedin | 53 Linkedin Targeting 0

oo

CAMPAIGN PERFORMANCE  WEBSITE DEMOGRAPHICS ~ ACCOUNT ASSETS v Create Campaign
SHOWING DATA FOR : "
Matched Audiences ® Create audience v
Data source @ ~ Reach your website visitors, contacts, and target accounts.
INCLUDE at least one of the following Website audience
(J uploaded lists
Website Audiences O Audience name Status Last audience count & Last me
N
() Third party audiences
Search by audience name Alltime v
(]

Sales Nav audiences

[J Lookalike audiences D MPlinkedinTestAudience_Segment1_1159_998_U4527365_14115771_test_2017.08.14_18_24_28 Audience: Ready 930,000 members 2/21/2019
Third-party: Acxiom Active campaigns: 0

[ Engagement audiences
LoL_Hashed_Emails iidldice: Ready

Audience count ~ m] Contact List Active campaigns: 0 130,000 members. 2/13/2019

INCLUDE at least one of the following 65% match rate

O <300

20010000 Audience Matching Test One e

2 @] Account List Acthe caiipaking 0 390,000 members 6/1/2018
10,001-1,000,000 0% maichate

[J 1,000,001+
GCO Test [Copied from account:507519527] Sudience: Archived

0 Account List A ety 390,000 members 5/31/2018

R w 90% match rate pelp

Audlencestaus® - & GCO Test [Copied from account:507519527] Aiidlence: Archived

Account List
Active campaigns: 0
>90% match rate geg

390,000 members 5/31/2018

Campaign usage ~

Name change other [Copied from account:507519527] Audience: Archived

Account List 390,000 members 5/31/2018
2 - 90% match rate Active campaigns: 0 /31/:

Tip: Please note that it may take up to 48 hours for your email contacts to match to LinkedIn members.



Uploading an Email List

Finish setting up your campaign by adding your file to an existing or new campaign.

Your objective is: Forecasted Results ® @

Website visits ~ change

I want more peaple to visit a website destination site on or off Linked.

170,000,000+
5 1-day 7-day 30-day
Audience Y Y Y
Create a new audience Use asaved audience v @ | Reset audience S0-day Spend,

$330.00 - $900.00

30-day impressions.

Profile language ®

Engish ~ crr
0.014% - 0.021%

i 30-day clicks %
Locations Recent or permanent location ¥ @ 3208 &0

150 - 900
INCLUDE Note: forecasted results are
; not guarantee actual campaign performance.
[T LEOTED + Add Locations Learn more about how we forecast results

Exclude people in other locations.
Is this forecast helpfui? Yes No

Start building your audience by searching or browsing people who meet one or more of these criteria

Q search amore about matched audiences

Website Audiences
Audience attributes.

Add targeting critera ke job experience,
industry, or skills

Uploaded Lists

+ Add matched audience

Matched audiences
Use your data to retarget website Viitors of
reach known contacts and accounts

+ Exclude people

Linkedin tools may not be used to discriminate based on personal characteristics ke gender, age, or actual of perceived
racefethnicity. Learn more

Enable Audience Expansion @ View summary | Save

Tip: Once you launch your campaign and LinkedIn has matched at least 300 members your campaign can
begin delivering impressions.



Helpful tips to keep in mind

Use our template to ensure proper formatting.
Check spelling for accuracy to help get you the highest match rate.
Remove all formatting like quotes added to email addresses.

@ Larger lists are likely to have better match rates. Consider uploading a list of at least
10,000 email contacts or more for optimal results.

@ When selecting your contacts target influencers or decision makers or optimal results.

Avoid hyper-targeting which can limit scale and delivery of campaigns. This includes
layering too many targeting criteria.




Setup Walkthrough

Contact Targeting by
Data Integrations



Connecting Data Integrations

Before connecting your data integration partner to LinkedIn, make sure you have “Creative
Manager” access to your Campaign Manager account.

E Linkedin w | Linkedin Targeting £33 @

Account ID: 507474263

¢ Editaccount details

&8 Manage access

n +Off w

Manage access

Billing history

Users with access to: Linkedin_House SU Campaigns_LMS
Socialaction E Contact settings

Adjust daily spend limit

Add a user to this account Public Profile URL

® Name
> Jimmy Wong
Delivering customer growtihga d

User can add and edit creative ad details like headiine, image and copy.

Tip: Creative Manager or higher access is required for each ads accounts you wish to integrate with a data
integration provider.



Connecting Data Integrations

Navigate to our help center page, select your data integration partner and follow the setup steps specified.

Marketing Solutions Help Search for help with.

Getting Started with Data Integrations for LinkedIn Ads

Data Integrations allows advertisers to create audience segments on Linkedin with emails sent from contact
management platforms such as Marketo, Eloqua, LiveRamp, Zapier Acxiom, Salesforce Advertising Studio and
Microsoft Dynamics 365. Audience segments are then made available in LinkedIn advertising accounts for
targeting with Linkedin ads.

Follow the linked instructions below to set up your data integration with a partner of your choice. For any other
questions, please reach out to your partner account manager.

* Marketo

* Oracle Eloqua

* LiveRamp

* Acxiom

* Zapier

« salesforce Advertising Studio

* Release Notes and documentation

* 2-Minute Demo

« Microsoft Dynamics 365
* HubSpot

Notes:

* Depending on the size of your list and the data integration service, it can take up to a week for your
audience list to be sent over. An average time is 48 hours or less.

* Ifyourlistis large, the list may be sent over in portions.

« Target audiences must be at least 300 members in order to launch campaigns.

* Personal data, like audience email addresses, that is stored by advertisers in LinkedIn Campaign
Manager will be deleted automatically in 90 days if it’s not edited or being used in any active campaigns.

* You must have Creative Manager or higher permissions in order to connect your account to Linkedin
Campaign Manager. Learn how to edit Campaign Manager user permissions.

Note: The rest of the setup process is completed within your data integration partners system.


https://www.linkedin.com/help/lms/answer/73937/getting-started-with-data-integrations-for-linkedin-ads?lang=en

Connecting Data Integrations

Once you've successfully connected your data integration provider, your lists will automatically
populate on the ‘Uploaded list audiences’ tab of the Matched Audiences page within 24 hours.

Forecasted Results @ £
Your objective is:

Website visits ~ Change

Target audience size

170,000,000+

I want more people to visit a website destination site on or off Linkedin.

1-day 7-day 30-day
Audience —_—

Create a new audience Use a saved audience v @ | Reset audience $330.00 - $900.00

30-d ]
195,000 - 1,170,000

Profile language ®

QTR
0.014% - 0.021%

30-day clicks W
Locations Recent or permanent location v ® 150 - 900

Note: forecasted resuits are an estimate and do
INCLUDE not guarantee actual campaign performance

[P ED + AddLocations Learn more about how we forecast results

Exclude people in other locations Is this forecast helpful? Yes No

Start building your audience by searching or browsing people who meet one or more of these criteria

Q search Learn more about matched audiences

diences

Audience attributes
Add targeting criteria like job experience, Uploaded Lists
industry, or s

Matched audiences
Use your data to retarget website visitors or
reach known contacts and accounts

+ Exclude people

Linkedin tools may not be used to discriminate based on personal characteristics like gender, age, or actual or perceived
racefethnicity. Learn more

Enable Audience Expansion @ View summary Save



Setup Walkthrough
Account Targeting




Uploading an Email List

Start by downloading our contact template and add your company names under one column and
company domains under another column within a CSV. We recommend 1,000 companies or more
(maximum 300,000).

A B
companynan companywebsite
LinkedIn linkedin.com

Company X companyx.com
CompanyY companyy.com
Company A comanya.com

o B W N B

Tip: Company website domains are an optional field but can help improve the accurate and rate of matches.


http://business.linkedin.com/content/dam/me/business/en-us/marketing-solutions/a/targeting/LinkedIn_Ads_Account_Targeting_Template.csv

Uploading a list of accounts

Access 'Matched Audiences’ from the ‘Account Assets’ menu on your top navigation bar. Next
select the "Uploaded list audiences’ tab and click on ‘Upload a list'.

M campaion MANAGER E Linkedin | 53 Linkedin Targeting 0

CAMPAIGN PERFORMANCE  WEBSITE DEMOGRAPHICS | ACCOUNT ASSETS v Create Campaign
SHOWING DATA FOR : "

Matched Audiences o
Data source @ ~ Reach your website visitors, contacts, and target accounts.

INCLUDE at least one of the following Website audience ~
) Uploaded lists @
Website Audiences O Audience name Status Last audience count & Last mOtmasy

O

Third party audiences
5 i Search by audience name Alltime v
(]

Sales Nav audiences

] Lookalike audiences O MPlinkedinTestAudience_Segment1_1159_998_U4527365_14115771_test_2017.08_14_18_24_28 Audience: Ready

- Third-party: Acxiom Active campaigns: 0 E30i00Tme e, 2212008
[ Engagement audiences
LoL_Hashed_Emails Audience: Ready

Audience count ~ (@] Contact List Active campagns: i 130,000 members 2132019
INCLUDE at least one of the following 65% match rate
[ <300
300-10000 Audience Matching Test One et AR

2 @] Ac;gim List Acthe caiipaking 0 390,000 members 6/1/2018
10,001-1,000,000 damgich fate
[J 1,000,001+

GCO Test [Copied from account:507519527] Audience: Archivec

Account List 390,000 members 5/31/2018
& 90% match rate Active campalansi0; &

Audience type ~
GCO Test [Copied from account:507519527)
Audience status @ ~ 5 Al Audience: Archived
@] Account List Active campaigns: 0 390,000 members 5/31/2018
>90% match rate
Campaign usage ~

Name change other [Copied from account:507519527] Audience: Archived

C Account List 390,000 members. 5/31/2018
2 - 90% match rate Active campaigns: O /31/

Tip: Matched Audiences lists are stored at the Account Level. This means that multiple campaigns within the
same account can use the same list.



Uploading a list of accounts

Account lists you've uploaded will appear on the Matched Audiences page. From here you can filter
to only view account lists by clicking ‘uploaded lists” and ‘list of companies’.

M} camPaiGN MANAGER IE Linkedin | €3 Linkedin Targeting | 0

CAMPAIGN PERFORMANCE WEBSITE DEMOGRAPHICS ACCOUNT ASSETS w Create Campaign
SHOWING DATA FOR H .

Matched Audiences @ Create audience v
Data source @ ~ Reach your website visitors, contacts, and target accounts.

INCLUDE at least one of the following
Uploaded lists

psteATdiences (@) Audience name T Status Last audience count Last modified T

(] Third party audiences
Search by audience name Alltime v

[ sales Nav audiences

[ Lookalike audiences 30,029 company names [Copied from account:502725841] [Copied from account:507519527] O —
O Account List Sihee o ipalEED <300 members 9/24/2018
[ Engagement audiences Audience too small clive campaigns:
Audience count -~
1
Audience type P

INCLUDE at least one of the following

[J_List of contacts
List of companies
Audience status ® ~

Campaign usage ~

Tip: Please note that it may take up to 48 hours to match your account lists.



Uploading a list of accounts

Finish setting up your campaign by adding your file to an existing or new campaign.

Tip: Once you launch your campaign and LinkedIn matches at least 300 members your campaign can begin

delivering impressions.

Your objective is:

Website visits ~ change

Iwant more people to visit a website destination site on or off Linkedin.

Audience
Create a new audience Use a saved audience v @ | Reset audience

Profile language ®

Locations Recent or permanent location v ®

INCLUDE

DERGEGEEIERS + Add Locations

Exclude people in other locations

Start building your audience by searching or browsing people who meet one or more of these criteria

Q search Learn more about matched audiences

Website Audiences
Audience attributes
Add targeting criteria like job experience, Uploaded Lists
industry, or skills
AaTThatched audi

Matched audiences
Use your data to retarget website visitors or
reach known contacts and accounts

Forecasted Results ® €

Target audience size

170,000,000+

1-day 7-day 30-day

$330.00 - $900.00
30-day impressions
195,000 - 1,170,000
CTR

0.014% - 0.021%
30-day clicks %

150 - 900

Note: for
not guarantee actual campaign performance.
Learn more about how we forecast results

recasted results are an estimate and do

Is this forecast helpful? Yes No



Helpful tips to keep in mind

Use our template to ensure proper formatting.
Check spelling for accuracy to help get you the highest match rate.
Remove all formatting like quotes added to email addresses.

Larger lists are likely to have better match rates. Consider uploading a list of at least
1,000 companies or more for optimal results.

@ When selecting your contacts key accounts for optimal results.

Avoid hyper-targeting which can limit scale and delivery of campaigns. This includes
layering too many targeting criteria.
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Thank you



